Once again, Scratchers sales made up the majority of this year's Lottery revenue, totaling nearly $4.4 billion. However, unlike last fiscal year, Lottery sales received a strong boost from some large jackpot rolls, including the record-setting $1.6 billion Powerball jackpot on January 13, 2016. Sales for the Powerball game rose dramatically and were more than $700 million for the year.
Games such as Fantasy 5 and Hot Spot also saw big increases in sales over the previous fiscal year.
It wasn't just our players and California schools that came up big winners in FY 2015-16. We created 98 new millionaires and paid out an average of $60-70 million per week in prizes to our loyal customers. Our retailers -many of them small businesses in our state -also won big by receiving more than $430 million in commissions and bonuses for selling our products.
And while sales and profits are good indicators of success, we recognized that the California Lottery has a responsibility beyond selling products. In a year in which we celebrated our 30th anniversary of being in business, we continued to support and promote the various ways we help public schools by providing them with supplemental funds. Our Mission as Message campaign was a big success, and for the first time we included a Hispanic element to our outreach efforts. We've also taken major steps in becoming more of an environmentallyfriendly state agency. And as one of the only World Lottery Association Level Four-certified lotteries, we continue to bolster our responsible gaming program.
We have many other things to share with you in this year's Annual Report as well, but in short, it was a fantastic, record-breaking year for the California Lottery. But there's more work to be done. In June, our Lottery Commission approved a new three-year strategic plan that will serve as a road map for future plans and keep us on the cutting edge of the industry as we grow into the country's largest and most responsible Lottery. We plan to continue our work to create fun games and promotions that will appeal to an expanding player-base, that way we can keep doing more for the kids in our public schools. As we always say, we know that Lottery funds provided to schools are modest, but they do make a difference. It is our expectation that we'll make an even bigger difference in FY 2016-17. So far we're off to a great start, thanks to some huge last minute jackpot rolls we had in Mega Millions and Powerball games as we prepared to close out the year.
Thank you for your continued support.
HUGO LÓPEZ

California Lottery Director
Year for the California Lottery ($4,351,826,436) $356 MILLION ($355,681,128) $707 MILLION ($707,242,369) $274 MILLION ($274,206,497) $232 MILLION ($232,286,264) $163 MILLION ($163,133,799) $143 MILLION ($143,248,296) $30 MILLION ($29,755,749) $18 MILLION ($18,216,750) $6.3 Billion FY 2015-16 Total Sales: ($6,275,597,288) How Your Lottery Dollar is Spent "It is a very, very small amount of the cost that it takes to operate a school. On the other hand though, it is an essential part of our funding. If we didn't have it, we wouldn't be able to do those extra things." DAVID SWART Superintendent, Rescue Union School District "I know, on this campus, we can account for every dollar and it makes a difference.…We are focusing every dollar on the support of students and investments such as teacher education that continue the promise of the Lottery… which, ultimately, is about supporting education."
DECADES OF HISTORY ON DISPLAY
So much has happened over the last three decades! So to mark the occasion we transformed the lobby of the California Lottery Headquarters building in Sacramento. We created a beautiful and detailed display to commemorate the Lottery's history and accomplishments.
The California Lottery is now a $6 billion enterprise, whose mission has remained the same -to generate supplemental funding for California public schools through the responsible sale of Lottery products. We do it by providing an exciting gaming platform for Lottery players and business opportunities for our large network of Lottery retailers.
That's what we promised when California voters approved a constitutional amendment to create the Lottery back in 1984.
It was a huge objective with a surprisingly modest beginning.
FROM MODEST BEGINNING TO MASSIVE JACKPOTS
When the California Lottery launched on October 3, 1985 we had only one -that's right -a single game for sale! It was the $1 California Jackpot Scratchers, with a top instant prize of $5,000. Don't laugh! With retail locations across the state, we sold 21.4 million tickets during the first 24 hours alone! Yes, we made quite a splash that first day. These days we can have more than 30 Scratchers tickets on the market at any one time.
The Lottery's other significant milestones included "The Big Spin Show" (the wheel is part of our permanent lobby display), the launch of our 2nd Chance program and the addition of multiple daily games and big jackpot games.
That list has grown to include our own in-state jackpot game (SuperLotto Plus) and the popular multi-state games Mega Millions and Powerball. Who could have imagined we would someday be playing for a $1.6 billion jackpot! Celebrate California Lottery's 30th Anniversary! Did you know on October 3, 2015 the California Lottery marked its 30th year of operation? It's true and that's reason to celebrate.
OUR BIGGEST ACCOMPLISHMENT
The bigger news is what you have helped us accomplish.
A vast portion of our Anniversary display included a section dedicated to our mission: To help supplement public education in our state. As it has since the beginning, a portion of every Lottery purchase goes to help support K-12 schools, universities and community college districts, as well as several specialized schools. Thanks to you, we've generated and contributed $30.9 billion to California public schools since the beginning. We are a big state, so once divided up between all of the beneficiaries, these contributions are modest -but they result in some pretty big things.
The Anniversary display also included a video presentation showing specific examples of how public schools use the limited funding they receive from the California Lottery.
30th Anniversary Scratchers
During the big celebration, the California Lottery rolled out a special 30th Anniversary Scratchers. hour (for FY 2014-15, the average was about $7 million per week!). At its highest peak, the Lottery's gaming system generated more than 23,000 transactions per minute.
On January 12, California Lottery retailers used 3,127 rolls of ticket stock, which equates to four miles worth of paper! In all, close to $3.2 billion worth of Powerball tickets were sold for the $1.586 billion jackpot, with California accounting for the biggest chunk of sales at more than 12 percent.
But most importantly, sales for this first billion-dollar jackpot in history helped generate more than $150 million for California public schools, which is our mission. The following is a group of some of our favorite winners of the year. All have great stories. All won significant amounts of money, and all came into that money in interesting and often entertaining ways. We hope you enjoy reading about these winners. Did you know?
The California Lottery has a security and law enforcement division. It's our job to investigate any security problems related to our games. To bring it home, the reason why we are proud to partner with our retail family is that many of our retailers are small businesses. Many take their commission and bonus money and put it right back into their businesses -growing, improving and living the American dream.
Winners
Retailers
Building Expansion
In the last year, the California Lottery has made some big moves -literally -in its continued efforts toward environmen- 
Ultimate Destination Experience
In FY 2014-15, the California Lottery's Corporate
Communications team launched its first "Ultimate Foodie
Experience" promotion, giving away an American Express French Laundry Experience. This promotion was considered a success with more than 1,200 entries and more than 60 media stories that translated into more than a quarter million dollars in earned media and free publicity.
SAN DIEGO
From the success of our "Ultimate Foodie Experience" 
Did you know?
We want all our players to play within their means. If you have a gambling problem, get help! Start by calling 1-800-GAMBLER.
MISSION AS MESSAGE
The California Lottery continued its robust Mission as Message Campaign during Fiscal Year 2015-16, and after careful planning and strategy, we believe we made some important inroads. The overall reason we are putting so much thought into this campaign is to provide you, the public, with transparent, factual and helpful information on exactly how the California Lottery is fulfilling its mission.
According to the Lottery Act of 1984, the Lottery is mandated through the sale of its products to provide supplemental educational funding to California public schools. That's every public school; all 1,100-plus K-12 districts, community colleges, UC and CSU campuses and several specialized jurisdictions throughout the state. That's a lot of schools.
This support has happened every year since we sold our first ticket in 1985. To date, the Lottery has provided $30.9 billion in supplemental funding to public schools. Here's something to take note: that money, while hefty, is actually a small percentage of what public schools are actually budgeted.
Still, it's important money. This funding is largely unrestricted and that means administrators and teachers can be creative in how they use this money. It makes a difference. It works.
In FY 2015-16 the California Lottery continued its effective Mission Campaign that was created to provide the public with important information on how funding gets to schools, how schools use it and why we should all support public education.
GRACIAS MAESTROS (THANK YOU TEACHERS)
For the first time we launched a Spanish-language campaign called "Gracias Maestros" to call attention to the great things that happen in our classrooms every day, and how teachers lead through innovation, professionalism and care. We used "influencers" to help spread the message and we created an independent webpage with videos, stories and helpful articles.
We learned that in the Hispanic community the majority of our viewers got their Mission as Message information via mobile devices, so our campaign reached millions of people! We reached out using social media, a custom web page, and eight custom-made videos that thanked teachers for their work in the classroom. One special surprise video was by far the most watched. See it at graciasmaestros.com.
We also used the popular music platform "Pandora." We asked music lovers to see a short video of how we help public schools in exchange for one hour of free, uninterrupted music of their choice. It was a hit! On the General Market side, we also continued our digital campaign that promoted our many education videos, publicized our messages of support for education and teachers, and joined selected partners to amplify more positive, inspiring and brave stories of teachers doing what they do best: teach.
In all, the California Lottery simply believes that teaching is a calling, public schools are providing a critical service for our children and, in the end, the possibilities are endless.
Did you know?
The California Lottery does not decide how much money goes to each public school district. That's determined by a funding formula for education found in the law.
OUR PROMISE
Our research shows that the campaign is working. We are committed to doing everything we can to continue to grow our contributions to public education. With your support, we can all be proud of helping schools as much as we can today, tomorrow and decades from now.
Did you know?
Don't believe us when we say that schools receive Lottery money? Check out our education videos on our website at www.calottery.com/edvideos and see for yourself!
